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Abstract

The pressing need to address global issues, including climate change and social inequality, underscores
the significance of cultivating global citizens aware of their responsibilities. Global Citizenship Education
(GCED) serves as a crucial educational approach, empowering individuals with the aptitude to
responsibly engage with global challenges. This review focuses on the scoping review of finding the
effect of GCED on consumer habits, particularly regarding sustainable marketing campaigns crafted for
it. Analysis of primary research indicates consumers acquainted with GCED tend to favor
environmentally friendly and ethical purchasing. Marketing endeavors embracing GCED concepts tend
to be more effective, fostering sustainable consumer choices. This study reveals literature gaps and charts
future research avenues, stressing the synergy of educators, marketers, and policymakers for enhancing
eco-friendly consumer actions via GCED. This research offers valuable perspectives for enterprises
wanting to synchronize their promotional efforts with global sustainability goals and educators aiming to
amplify the tangible results of GCED.
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Introduction

Global Citizenship Education (GCED) has gained prominence in the past decades, motivated by
a global shift towards interconnectedness and an emphasis on shared responsibility. Scholars and
practitioners are now examining how GCED influences various sectors, notably consumer behavior.
GCED aims to equip learners of all ages with values, knowledge, and skills based on and instill respect
for human rights, social justice, diversity, gender equality, and environmental sustainability (UNESCO,
2014). 1t goes beyond conventional education systems, focusing on molding individuals who can operate
responsibly and effectively in a globalized world.
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The goal is to move towards finding evidence and to produce a systematic review of the number
of studies on global citizenship education (GCEds) that help students acquire skills in the social,
environmental, and economic activities of people and societies that regard each person as a global citizen.
Understanding this will help students make decisions about the planet that can affect the lives of its people.
In addition, this effort allows students to understand the importance of identities and cultures beyond
stereotypes. GCEd also aims to disseminate to students how we can effectively use available resources
and promote human rights.

Being a global citizen is an active role in society, interacting with other people to make this world
more affordable, sustainable and fair for all. Such people must be aware and ready to understand the
planet and all the people living there. This involves exploring local and global networks and exploring
different perspectives, values and assumptions. Also, learning about the problems of social justice
becomes part of the solution. Additionally, it is important to see the complexity of current events and
relate to the many perspectives of all present. It is also imperative that a global citizen applies what he
learns and finds opportunities to help him reflect and be aware. Global citizenship is not a school subject,
but a framework that brings the wider community into the school. It can be integrated into the existing
curriculum through school-led activities. It allows students to better understand world events, reflect on
the meaning of their cultural values, apply their knowledge in the real world, be more involved in their
communities, learn to express their opinions and see that they have the power to influence the world
around them (Oxfam, 2022).

GCED'’s Influence on Values and Ethics

The content highlights research findings regarding the impact of Global Citizenship Education
(GCED) on students' values and ethics. According to Oxley and Morris (2013), there is evidence to
suggest that GCED plays a significant role in shaping the moral compass and ethical principles of
students.

When students are exposed to the concepts, challenges, and perspectives associated with global
issues through GCED, several noteworthy changes tend to occur. First, they tend to become more
empathetic, meaning they develop a greater capacity to understand and share the feelings of others. This
heightened empathy can lead to a stronger sense of connection to people from diverse backgrounds and
cultures.

Secondly, students often become more responsible individuals. GCED encourages them to
recognize their roles and responsibilities as global citizens, which can extend to both local and
international contexts. This heightened sense of responsibility can manifest in their actions and decisions,
promoting a more socially responsible outlook on life.

Lastly, GCED contributes to students becoming more socially aware. They become more
informed about global challenges, societal issues, and cultural diversity. This increased awareness not
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only broadens their perspectives but also equips them with the knowledge and understanding needed to
engage with complex global issues.

Importantly, these changes in students’ values and ethics as a result of GCED have the potential
to influence their consumer behaviors. When students develop empathy, responsibility, and social
awareness through GCED, they are more likely to make conscientious and ethical choices as consumers.
This may involve supporting socially responsible businesses, making sustainable purchasing decisions,
and being more mindful of the ethical implications of their consumption habits.

In summary, the research suggests that GCED has a transformative effect on students, leading to
increased empathy, responsibility, and social awareness. These positive changes in values and ethics can
extend to their consumer behaviors, fostering a more ethical and socially conscious approach to
consumption.

Consumer Behavior & Sustainable Consumption

Consumer behavior is influenced by a myriad of factors, from cultural to personal values
(Solomon, 2019). As GCED fosters global responsibility, it's logical to speculate that such education
would push consumers toward more sustainable choices. Indeed, there's a rising trend of consumers
preferring eco-friendly products and showcasing pro-environmental behaviors (D'Souza, Taghian, &
Khosla, 2007).

GCED aims to cultivate a sense of global responsibility among individuals, encouraging them to
think beyond their immediate surroundings and consider the broader implications of their actions.
Consequently, it is plausible to speculate that such education could steer consumers toward making more
sustainable choices. This speculation is grounded in the idea that by becoming more globally conscious
and responsible citizens, individuals are likely to incorporate sustainability considerations into their
consumer decisions.

Indeed, empirical evidence supports this notion. Research conducted by D'Souza, Taghian, and
Khosla (2007) has revealed a growing trend among consumers — an increasing preference for eco-friendly
products and a propensity to engage in pro-environmental behaviors. This shift in consumer preferences
and behavior is indicative of a broader societal awareness of environmental issues and a desire to make
choices that align with sustainable and eco-conscious principles.

Consumers, armed with a heightened sense of global responsibility through GCED, are more
inclined to consider the environmental impact of their purchases. They may actively seek out products
that are produced sustainably, have minimal ecological footprints, or are made from recycled materials.
Additionally, they might adopt pro-environmental behaviors, such as reducing waste, conserving energy,
and supporting businesses with strong sustainability practices.

In essence, the link between GCED and consumer behavior lies in the cultivation of global
responsibility and awareness. As individuals become more attuned to the global challenges we face, they
are increasingly likely to make choices that reflect their commitment to sustainability and environmental
well-being. This shift in consumer behavior not only benefits the environment but also serves as an
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illustration of the profound impact that education and awareness can have on shaping societal values and
priorities.

GCED and Sustainable Marketing Campaigns

Sustainable marketing campaigns that leverage GCED principles seem to resonate more with
consumers, promoting ethical consumption. Companies are realizing the value of integrating GCED
tenets in their campaigns to target a global audience who's more aware and responsible (Mogaji, 2019).
Such campaigns are perceived as more genuine and trustworthy, leading to better consumer engagement
and brand loyalty.

One key reason for the effectiveness of sustainable marketing campaigns rooted in GCED
principles is their authenticity. When companies align their marketing messages with values associated
with global responsibility, sustainability, and ethical considerations, consumers perceive these campaigns
as more genuine and trustworthy. In an era where consumers are inundated with advertising messages,
authenticity stands out. It conveys a commitment to meaningful social and environmental causes beyond
profit, which resonates strongly with today's socially aware consumers.

As a result, sustainable marketing campaigns leveraging GCED principles tend to garner better
consumer engagement. Consumers are more likely to connect with these campaigns emotionally because
they reflect their own values and concerns about global issues. When consumers feel a genuine alignment
between a company's messaging and their personal values, they become more receptive and engaged with
the brand's initiatives. This engagement can manifest in various ways, from increased brand awareness to
higher purchase intent.

Moreover, such campaigns often lead to improved brand loyalty. When consumers perceive a
company as genuinely committed to global responsibility and ethical practices, they are more inclined to
develop a lasting attachment to that brand. Loyalty stems from the trust and emotional connection
established through the alignment of values. Over time, this loyalty can translate into repeat business,
positive word-of-mouth recommendations, and a strong brand community.

In summary, sustainable marketing campaigns that incorporate GCED principles tap into the
values and consciousness of today's socially responsible consumers. Their authenticity resonates strongly,
leading to increased consumer engagement and fostering brand loyalty. As companies recognize the
benefits of integrating GCED tenets into their campaigns, we can expect to see a continued emphasis on
ethical and responsible marketing practices in the future.

Objectives of the Study

This study aimed to 1) determine the articles related to global citizenship education and marketing
campaign materials; 2) analyze the type of Research design conducted on global citizenship education
and marketing campaign materials; 3) evaluate the domains of the research conducted on global
citizenship education and marketing campaign materials.

Methodology

Research Design. The primary purposes of scoping studies are to examine research activity, assess
system audits, summarize findings, and identify research gaps. Arksey and O'Malley's framework
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comprises six steps, including defining the research question, identifying relevant studies, selecting
studies based on criteria, data mapping, result comparison and reporting, and stakeholder consultation.
There is a need to explore how often research reviews are conducted in various areas and the importance
of examining coverage reviews to identify limitations and difficulties faced by reviewers. This knowledge
is crucial for establishing an international definition and methodological framework. It also distinguishes
scoping studies from systematic reviews, noting that scoping studies are less focused on specific questions
and quality assessment. The framework provides guidance on when and how to conduct these reviews
and when an exploratory study may be more appropriate.

In-depth assessments can be conducted to find and explore characteristics or elements related to a
specific topic. Harfield and colleagues (2015) conducted an exploratory evaluation to determine the
characteristics of home-based primary care models. A comprehensive search was conducted, followed by
screening and selection of studies. Once relevant studies were found, a data extraction procedure was
initiated to search for characteristics mentioned in the included articles (Harfield et al., 2018). Eight key
criteria (available health services, community engagement, culturally appropriate and skilled workforce,
culture, and continuous quality improvement, flexible access to care, holistic health care, autonomy, and
empowerment) were then compiled from more than 1,000 observations. Best practice in Aboriginal
primary health care is reflected in the findings of this research review (Davy, Harfield, McArthur, Munn,
& Brown, 2016).

Scoping assessments performed prior to systematic reviews can help authors understand the type
of large data set so that future reviews are sure to find enough relevant studies to include. They can also
be used to identify relevant outcomes and the target population or target group for a particular
intervention. This can help the evaluation team avoid “empty” reviews, which can have clear, practical
advantages when evaluating fewer familiar topics (Peters, Munn, Moola, & Mishra, 2015). Such
preliminary reviews can help reviewers formulate and confirm their a priori inclusion criteria and ensure
that topics addressed in subsequent systematic reviews can be addressed using current relevant data.

Because researching and reporting on unresearched or underreported issues usually requires a
thorough review of everything available, research studies are rarely conducted solely to identify and
analyze specific data gaps. In any case, the identification and analysis of data gaps is a common and useful
metric for coverage evaluation, as it is usually a useful strategy to quickly evaluate evidence in new
disciplines or topics (Wagman, Hakansson, & Jonsson, 2015).

Gaps in Research and Implications

While there's evidence of GCED's positive influence on consumer behavior, gaps remain. There's
a need for empirical studies directly linking GCED exposure to changes in consumer behavior.
Additionally, the impact of cultural nuances on GCED's effectiveness in shaping consumer behavior
requires exploration (Tarozzi & Torres, 2016). As businesses and educational institutions recognize the
interplay between GCED and consumer behavior, it paves the way for more collaborative efforts in
promoting sustainable consumption.

This implies that when individuals are exposed to GCED principles and values, they tend to make
more responsible and sustainable choices as consumers. This aligns with the idea that a global education
can lead to greater awareness of social and environmental issues, which can, in turn, inform ethical
consumption. Despite the positive indications, there are gaps in our understanding of how GCED directly
affects consumer behavior. This points out the need for empirical studies that can establish a concrete link
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between exposure to GCED and actual changes in consumer behavior. In other words, while we suspect
a connection, more rigorous research is needed to confirm and quantify this relationship.

Different cultures have unique values, norms, and beliefs that can impact how individuals respond
to global citizenship education. This aspect emphasizes the need for a nuanced approach that recognizes
the diversity of perspectives and values across different societies. As both sectors recognize the role that
GCED can play in influencing consumer choices, there is an opportunity for joint efforts. Educational
institutions can impart the principles of global responsibility and sustainability, while businesses can
incorporate these values into their products, services, and marketing campaigns.

Results and Discussion

1. Scoping Summary of Articles Related to Global Citizenship Education and Marketing
Campaign Materials

1.1. Number of Research

Table 1
Number of Research Conducted on Global Citizenship Education and Marketing Campaign Materials
Name of Country Number of Research Conducted
Thailand 1
France
South Korea
Japan
Germany
Turkey
Austria
Italy
Canada
Brazil
China
Morocco
Egypt
Pakistan
Lebanon
Australia
Malaysia
Singapore
Nigeria
Guatemala
Oman
Indonesia
Norway
Colombia
United Kingdom
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Considering the current scoping study focusing on Global Citizenship Education and Marketing
Campaign Materials, 200 journals, extracted from Harzing Publish or Perish, were scrutinized to
seemingly present that among the research that may appear to be connected with the topic presented from
years 2012-2023. Out of the said number, only 30 out of 200 discussed Global Citizenship education and
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were accepted by the researchers. The said articles were authored by educators from Thailand (n=1),
France (n=1), South Korea (n=2), Japan (n=3), Germany (n=1), Turkey (n=1), Austria (n=2), Italy (n=1),
Canada (n=2), Brazil (n=1), China (n=1), Morocco (n=1), Egypt (n=1), Pakistan (n=1), Lebanon (n=1),
Australia (n=1), Malaysia (n=1), Singapore (n=1), Nigeria (n=1), Guatemala (n=1), Oman (n=1),
Indonesia (n=1), Norway (n=1), Colombia (n=1), United Kingdom (n=1).

1.2. Type of Research Design

I?;)eleoszesearch Design Conducted on Global Citizenship Education and Marketing Campaign Materials

Type of Research Design Conducted Number of Research Conducted
Survey 1
Comprehensive Review 11
Descriptive Research 10
Correlational 1
Low-Code 1
Action Research 1
Quantitative Research 1
Case Study 1
Critical Discourse Analysis 2

From these research articles, the researchers utilized different research designs like survey (n=1),
comprehensive review (n=11), descriptive (n=10), correlational (n=1), low code (n=1), action research
(n=1), quantitative research (n=1), case study (n=1), and critical discourse analysis (n=2).

1.3. Domains of the Research

Table 3
Domains of the Research Conducted on Global Citizenship Education and Marketing Campaign Materials
Domains of Research Conducted Number Of Research Conducted
Socio-emotional 11
Cognitive 8
Behavioral 11

In terms of the domains, the researchers came up with three domains that divide the collected
research articles. Eleven (11) of the research articles covered the socio-emotional domain (D1), eight (8)
focused on the cognitive domain(D2), and eleven (11) discussed the behavioral domain (D3).
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Table 4
Domains of the Research Conducted on Global Citizenship Education and Marketing Campaign Materials
Domains of Research Conducted Number of Research Conducted

D1. Socio-emotional

D1.1 Communicating Various Perspectives

D1.2 Focusing on the Level of Shared Identity and Diversity 3
D1.3 Committing to Assume Responsibility, Mutual Assistance, Cooperation, 2
and Collaboration in Various Contexts in the World 2

D1.4 Characterizing Global Mindedness and Global Self-Efficacy

4
D2. Cognitive
D2.1 Analyzing Information from Reliable and Relevant Sources
D2.2 Explaining Communicative Contexts and Respectful Dialogue 4
D2.3 Evaluating Appropriate Actions, Consequences, and Implications
D3. Behavioral
D3.1 Conducting Civic Actions on Global Issues 4
D3.2 Act of Respect and Empathy
D3.3 Initiating Actions about Local, National, and Global Issues 3

With regards to the socio-emotional domain (D1), three (3) articles pointed on communicating
various perspectives (D1.1) (Thanowasan & Laws, 2020) (Bellino, 2018) (Jeong & Bang, 2020), two (2)
focused on the levels of shared identity and diversity: local, national, regional, and global (D1.2) (Arnold,
2016) (Wintersteiner, 2019), two (2) are dedicated to committing to assuming responsibility, mutual
assistance, cooperation, and collaboration in various contexts in the world (D1.3) (Mohamed, 2017)
(Abdullahi, 2021), and four (4) are intended to characterize global mindedness and global self-efficacy
(D1.4) (Fu, 2022) (Chen, 2021) (Ali, 2021) (Hatley, 2018). Under the cognitive domain (D2), two (2)
articles are centered on analyzing information from reliable and relevant sources (D2.1) (Bourn et al.,
2017) (Karatekin & Uzunoz, 2022), four (4) are directed to explaining communicative contexts and
respectful dialogue (D2.2) (Edwards et al., 2020) (Sumida, 2022) (Cates, 2022) (Al'Abri et al., 2022), and
two (2) research are about evaluating appropriate actions, consequences, and implications (D2.3) (Dias,
2020) (Bano et al., 2020). And lastly, for the behavioral domain (D3), four (4) research are centered on
conducting civic actions on global issues (D3.1) (Chung & Park, 2016) (Aiello, 2019) (Zakaria et al.,
2020)(Ghosn-Chelala, 2020), another four (4) is done to be dedicated to the act of habitually based on
respect and empathy (D3.2) (Hazard, 2020) (Idrissi, 2020) (Sommer-Lilleenget, 2020) (De Poorter &
Aguilar-Forero, 2019), and three (3) are initiating actions about local, national, and global issues (D3.3)
(Meng-Leong, 2021) (Kim, 2021).
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Conclusion

It appears that there seems to be no active research done to promote GCED through sustainable
marketing campaigns in order for it to be known to people, especially educators and learners. Although
there appears to have several research done with the intention to elaborate further on reaching more people
regarding GCED. Sustainable marketing campaigns play a pivotal role in promoting GCED by ensuring
that its messages and values endure, inspiring behavioral change, and fostering global awareness and
responsibility. These campaigns are essential for creating a lasting and positive impact on individuals and
society.

Recommendation

Researchers, therefore, recommend educators and administrators to utilize this research as a basis
to create a sustainable marketing campaign for GCED for the following reasons:

1. Long-Term Impact: GCED aims to instill values, knowledge, and skills that promote global
citizenship, including sustainability and responsibility. Sustainable marketing campaigns can
reinforce these principles, ensuring that they resonate with individuals over the long term, rather
than being short-lived trends.

2. Behavioral Change: Sustainable marketing campaigns have the potential to inspire meaningful
behavioral change. They can encourage people to adopt sustainable practices, which align with
the values and goals of GCED.

3. Global Awareness: GCED often involves understanding global challenges, such as climate
change, poverty, and inequality. Sustainable marketing campaigns can raise awareness of these
issues on a global scale, fostering a sense of interconnectedness and shared responsibility.

4. Consistency: Sustainability is about consistency and long-term thinking. Sustainable marketing
campaigns reflect this by promoting messages and actions that endure beyond short-term gains.

5. Credibility: GCED initiatives need to be credible and trustworthy. Sustainable marketing
campaigns that align with the principles of sustainability and responsibility can enhance the
credibility of the organizations and institutions promoting GCED.

6. Stakeholder Engagement: GCED involves various stakeholders, including educators,
policymakers, and communities. Sustainable marketing campaigns can engage these stakeholders
effectively by emphasizing shared values and common goals.

7. Resource Efficiency: Sustainable marketing campaigns can be more resource-efficient in the long
run. By creating campaigns that resonate with people over time, organizations can reduce the need
for frequent, resource-intensive marketing efforts.

8. Measurable Impact: Sustainable marketing campaigns can be designed with specific sustainability
metrics and goals in mind. This allows organizations to track and measure the impact of their
campaigns on GCED outcomes.
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